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WHAT DO

“The Sensationalist” connects with our audiences at home, at work, and online —“wherever they are,
whenever they want”. Our responsive media platform broadens your opportunities for creative, targeted
communications'and conforms to all mobile platforms from iPhone, iPad and Android and beyond.
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DMA DEMOGRAPHICS CHICAGO INDIANA
TV HOUSEHOLDS: 3,493,000

PERSONS 18+: 7,014,000
MEN 18+: 3,399,000
WOMEN 18+: 3,616,000
CABLE %: 62%

*Markets subject to change
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® Coverage gained after DTV transition Analog service 4,739,462 persons

Digital service 5,127,382
Analog loss 0
Digital gain 387,920
Net gain 387,920

No symbol = no change in coverage

*Markets subject to chang





